Labels on soft drinks should be in English
The High Court has confirmed that it is an offence to sell any soft drink
that does not carry labelling in a language “easily understood by the
purchaser”, which in the UK will usually be English.
Regulations specify that certain information must be given including
details such as ingredients, name of the food, best before/use by date
and directions for use. The brand name alone is not sufficient.
The retailer has a responsibility under the law to ensure that products are
not sold that contravene the relevant legislation relating to food labelling.
Any retailer that does could face a fine of up to £5,000.

Labelling law protects customers
The information on a label provides the consumer with essential
information. This protection is undermined if the label is in a language
that the consumer does not understand.

Complaints:
● consumer satisfaction can be affected – a drink might not taste the
way it was expected to due to poor storage or a different recipe
– some brands have different recipes in different countries
● it is hard to contact a foreign help-line – either with a consumer
complaint or to take up an on-pack promotion

Risks:
● if labelling is incomplete, a product recall would be extremely difficult
if not impossible
● wrongly or incomprehensibly labelled products could have serious
implications for diabetics and people with allergies and intolerances
If you are in doubt whether a soft drink label complies with the law,
consult your local Trading Standards Office.

For more information
For more information about the soft drinks industry, please contact the
Public Affairs Department, British Soft Drinks Association, 20-22
Bedford Row, London, WC1R 4EB, tel, 020 7405 0300
bsda@britishsoftdrinks.com, www.britishsoftdrinks.com.
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